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Capture the Cloud Webinar Series

December 7, 2017
Reignite your digital transformation with

Microsoft 365
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Capture the Cloud Program

Capture the Cloud is a SYNNEX exclusive program, designed to educate and support partners as
they deepen their understanding of Microsoft cloud services and accelerate their cloud practices.

aka.ms/SYNNEXCTC

= »

Live and on-demand Transformation Marketing development
product webinars > workshops and office packages >
hours >



https://aka.ms/SYNNEXCTC
http://resources.synnexcorp.com/capture-the-cloud-webinar.html
http://resources.synnexcorp.com/Business-Transformation-Index.html
http://resources.synnexcorp.com/mdf.html

Additional Upcoming SYNNEX Microsoft Events

v's Introduction to Mi Azure for SMB Ac
st Estimator Review and Quoting

Azure Cost Estimator Review and Quoting

lebinar — Streamlining Database Migration to the Cloud with new Cloud-based

Learn more and
register here!

and Azure consumption

https://www.synnexcorp.
com/microsoft/events/

v's Introduction to Mi Azure for SMB Accounts
st Estimator Review and Quoting

5:00 pm

st Estimator Re and Quoting

4:00 pm - 5:00 pm

12121117
Azure for SMEB Virtual Boot Camp Part 1 - Proposing a Cloud Solution

9:00 am - 12:00 pm



https://www.synnexcorp.com/microsoft/events/
https://www.synnexcorp.com/microsoft/events/

Introducing

Microsoft 365

A complete, intelligent solution ‘
to empower employees to be .
creative and work together, securel

Office 365
Windows 10
Enterprise Mobility + Security

Mark McClure |
Sr. Microsoft Practice Manager, SYNN
markmc@synnex.com
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New culture of work

Multi-generational workforce
Sense of purpose

Expertise without boundaries
Increased transparency

Staying alert to the cyber threats




Modern IT

Multiple device platforms
User and business owned
Cloud managed & Saa$ apps
Automated

Proactive

Self-service



“The reality is there is real tension in IT"

—

 I—
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Classic IT

Single Device
Business Owned

Corporate Network &
Legacy Apps

Manual
Reactive

High-touch

VS.

L2

Modern IT

Multiple Devices
User and Business Owned

Cloud Managed &
SaaS Apps

Automated
Proactive

Self-Service

“Modernize at your pace, manage risk. Take advantage of the cloud.”



Microsoft 365

Microsoft 365 Enterprise Microsoft 365 Business

Built on foundation of NEW
“Secure Productive Enterprise” Designed for small and midsize businesses



Microsoft 365 - target companies of all sizes

Choose the Microsoft 365 offering that serves you customer’s needs; each offering includes the essential
components to drive the Microsoft 365 powered device opportunity

Microsoft 365 Business prise
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Microsoft 365 Business Microsoft 365 F1 Microsoft 365 E3 & E5

For organizations with less than 300 people For Firstline Workers For large organizations or advanced requirements

11



Microsoft 365 Licensing

Office 365

Enterprise Mobility

& Security

M365 Business

$20.00

M365 Firstline
$10.00

M365 E3

$34.00

Indicates sold as Standalone
Indicates not sold Standalone

M365 E5
$57.00

Office 365 Business Premium
$712.50

Office 365 F1
$4.00

Office 365 E3
$20.00

Office 365 E5
$35.00

Windows 10 Enterprise E3

Windows 10 Enterprise E5

Windows Pro Windows 10 Enterprise E3 per user per user
(Local only) 3 (Including VDA) (Including VDA rights)
$6.00 $71.00
EMS SMB!1 EMS F12 $8.75 $714.80

1. EMS SMB includes limited Intune (no MAM for LOB apps, no full wipe data protection) and limited AAD Premium features (no self service group management, no Cloud App discovery, no Connect Health)
2. EMS F1 includes AAD Premium P1, Intune, ATA, and Windows Server CAL (or EMS E3 minus AIP and SCCM ML)
3. Windows 10 Enterprise included in F1 is the full Windows 10 Enterprise E3 without reimaging rights, downgrade rights, Enterprise LTSB rights, virtualization rights & customer must use Azure AD-based activation

Microsoft Internal & Partner Use Only

Pricing is No Level - Final pricing may vary due to rounding and geo location 2

1



Plan comparison

Business Plans Enterprise Plans

Office 365
Business Premium

Microsoft 365
Business

Office 365
Enterprise E3

Microsoft 365
Enterprise E3

Office 365
Enterprise E5

Microsoft 365
Enterprise E5

Estimated retail price per user per month $USD (with annual commitment) $12.50 $20 $20 $32 $35 $57
Maximum number of users 300 300 unlimited unlimited unlimited unlimited
< ., |Install Office on up to 5 PCs/Macs + 5 tablets + 5 smartphones per user Business Business ProPlus ProPlus ProPlus ProPlus
=
& 9
'g E Exchange, OneDrive, SharePoint, Skype, Microsoft Teams ° ° ) ° ° )
1
g % | Business Apps — Outlook Customer Manager, Bookings, MilelQ' Business center’, Listings', - -
Connections’, Invoicing’
Legal compliance & archiving needs for email — archiving, eDiscovery, mailbox hold ) ° ° )
Information protection — message encryption, rights management, data loss prevention o ° o (]
Advan;ed Threat Protection, Office 365 Cloud App Security, Threat Intelligence, Advanced Add-on Add-on Add-on Add-on A A
Compliance
End User and Organizational Analytics (MyAnalytics), PowerBI Pro Add-on Add-on Add-on Add-on ° )
Audio Conferencing Add-on Add-on Add-on Add-on o o
o Phone System, Calling Plan3 Add-on Add-on ° °
L;) Windows: Windows 10 Business (Windows Information Protection, Windows Defender, Store,
o Cortana Mgmt Controls, Auto-Install Office apps, Upgrade rights to Windows 10 Pro for 7/8.1 °
v Pro licenses)
2
2 Windows: Windows AutoPilot ° ° ®
©
'c>s EMS: Microsoft Intune, Azure Active Directory Premium P1 o2 o
<
Windows: Microsoft Desktop Optimization Package, VDA ° )
Windows: Windows Information Protection, Windows Hello, Credential Guard, Device Guard, A A
App Locker
EMS: Microsoft Advanced Threat Analytics, Azure Information Protection P1 ® )
Windows: Windows Defender Advanced Threat Protection o
EMS: Azure Active Directory Premium P2, Microsoft Cloud App Security, Azure Information A

Protection P2

[1] Available in US, UK, Canada

[2] Only selected features: App protection for Office mobile apps, MDM for Windows 10 PCs, Selective wipe of company data, AAD Auto-Enroll

[3] Phone System Required



Microsoft 365
-nterprise provides
yOu With unique
customer value-
Creating opportunities.

Grow your business with
Microsoft 365.




*

Grow with
Managed
Services

Modernize your
customer’s
environment, leading
with security

* Accelerate cloud migration by using
Microsoft security solutions such as
EM+S, Office 365, and Windows 10

Enterprise.

« Expand your business by modernizing
customer desktops and keeping them
up to date on Windows 10 and Office 365
ProPlus.

« Seize compelling events such as GDPR
and solve emerging cybersecurity threats.



r@ * Develop on the Microsoft Graph to
. . customize solutions like smart workflow.
leferentlgte * Help customers interpret and respond
your Offerlng to risks surfaced from threat detection

dashboards such as Cloud App Security

and Threat Intelligence.
Offer advanced

enterprise services « Empower your customers with data-
based on the driven insights with tailored solutions
intelligence build on analytical platforms such as
capabilities of Power Bl and Excel.

Microsoft 365



E « Expand your offering to serve not just
information workers but all employees,

Increase deal including firstline workers.

SlZze « Enable teamwork and customer
success with collaboration tools such as

Microsoft Teams and SharePoint
Elevate the customer

conversation by
leveraging the broad
value of Microsoft 365

* Leverage the Microsoft Intelligent
Security Graph, powered by billions of
data points, to provide end-to-end
security solutions for your customers.



The Partner Opportunity

with Microsoft 365 Enterprise

Revenue Margin

e 31,500 $700...

50% more vs offering
only Office 365

Source: A commissioned study conducted by Forrester Consulting on behalf of Microsoft



Microsoft 365 customer value enables sales pipeline
Start the customer journey with Microsoft Teams as the hub for teamwork

.A
Extended E
Opportunities

Hub for
Teamwork

pulls through
7= opportunities

-
o -
-

Project
Management

. mmunit
Persistent chat e unity

Email & Calendar

Pull-through opportunities:

Deployment

Hub for Teamwork increases adoption
Adoption

Create opportunities for managed services and
additional workloads

Sites and Files

®
-

Meetings
and
Voice

Managed services
Creates opportunities driving business transformation

Developer & Integration

Create contextual solutions based on Microsoft Graph
and Al and integrate into LoB applications, Microsoft
365 Powered Devices and Azure.




Chat for today's teams

Development (Northwind Traders) | Microsoft Teams

= a © Northwind Traders > Development # --

People can see content and chat history anytime. . ooy s s Tomsavcs
Northwind Traders ans @

Genera

Team chats and activities are visible to the entire team. [

For engineers, there is a lot of opportunity to look forward to in the
coming years. New advances in technology mean more jobs and...

Use private chats for small group conversations. £ . @

? Designers ‘5 Daphne Knowles
L

Any update on the bug #4568/ \date.

Join a Skype video call to meet in real time. .
=4 Fourth Coffee % Miguel Silva

I don’t know what is cd

Genern solutions that didn’t w
. .
Fun stuff . < Development
& Reply
. Marlketi
arketing CONVERSATION
Weekly Specials @ Babek Shammas  HMPORTANT | U3
[ | Just sending some kudos to th . - . re really pleased
Cecily C. 11:00
4 more channels with the progress. Only a few 1 @ i o . Great job all!
© http://www.conto
Saniela Mandera so.com/3054433/the-most-import e 10
aa Babek, thanks for pass ant-tech-jobs-of-the-future *
2 Kadji B. 11:02 am
| love this article! We've got a bright
future
& Create a team Ap  Starta new conversation O Reply

. Daphne K. 11:05am
“ Any update on the bug #456892 that |
filed yesterday? | would love to get
that resolved before the next update.

Kadji and Jakob replied

Miguel S. 11:02 am .
| don't know what is causing this just

yet. | saw some abnormalities in ti
logs and and tried a few solutiol
didn't work. I'm going to chat w

Jakob to see what other informat




A hub for teamwork

Chat, content, people, and tools live in a team workspace.
Teams have quick access to information they need.
Integrated with SharePoint, OneNote, Skype for Business.

Work with Office and other documents right in the app.

ﬂ‘_ﬂ) Search o ®

@

)

Northwind Traders e
General
Customer Accounts.

Development

Marketing -
Social Media (2]
Website

32 more channels

Designers

General

Fourth Coffee e
General

Fun stuff

Marketing

Weekly Specials

4 more channels

Create a team

Marketing (Northwind Traders) | Microsoft Teams

Northwind Traders > Marketing #* --

Conversation

Files Motes Planner -+

e

& Reply

Daphne Knawles
Can someone please point me to the latest FY2017 strategy presentation? | need to start polishing the template.

Miguel Silva
There's still quite a bit of content missing from this deck. You can definitely start working on the template
but we'll still be adding new slides. We also need help improving the charts if you have time!

& Reply

Marketing Review 0

1 Join

Daniela Madera
ap' Setting up some time to review the marketing plan.

@ Louisa Cain @
® Miguel, Corey, I'll try to make this but | need to rearrange some of my other meetings

& Reply

Start a new conversation



Customizable for each team

Add tabs to provide quick access to frequently used
documents and cloud services. -

Explore data and take quick actions with bots. o, Q s
ﬂ Website o e :

Pull in Office 365 Connectors for updates from 3 party S SRR

. . Finalize the finak spring product range
e; Daphne Knowles
OO0IS and services. B o ot
Ge Show completed 1 ~ e Completed by Alisa Gallagher an 10711

Access developer preview APIs to build integrations. sy



Security teams trust

Marketing (Northwind Traders) | Microsoft Teams

f?‘) Search a @ Northwind Traders > Marketing #* -
n

Conversation ~ Files Notes Planner +

Broad compliance standards support: ISO27018/01, o . T
SOC 1 and 2, HIPAA, EU Model Clauses & more o

:.:2 f‘::::’:‘::foum x| DesignBudget-102016.xlsx Today i
Data encryption at all times, at-rest and in-transit. 8 . o PR \
d wobsie )

32 more channels

Multi-factor authentication for enhanced identity I

. Coneral @8 Finance Report 2016.xlsx Vesterday l
p rote Ctl O n . E Fourth Coffee o EE Photoshoot_Budget xlsx 6/20 l
General B3 Marketing Spring_Campaign.pptx 6/20 l
° Fun stuff
Strong customer privacy safeguards. |
Weekly Specials @  BannerAdsCopy.docx 6

m Client-copyreview.docx
@ Design-WinterCampaignPitch.pptx

fil DevelopmentSchedule pdf 6/13 l



RESOURCE

The Microsoft 365 collaboration
Partner Playbook helps partners understand the following:

Collaboration opportunities cover: New Collaboration Scenarios:

- Microsoft Teams is the hub for teamwork in Office 365 - Modern collaboration with effective teamwork Download the

- Mobile and Intelligent Intranets in SharePoint in Office 365 - Employee engagement and empowerment @ latest playbOOk
- Business transformation opportunities with PowerApps, - Business Transformation m

Flow and Office 365 API set - Firstline Workers and Industry solution opportunities


http://aka.ms/collaborationplaybook

Lo

Microsoft 365 powered device

~/ Intelligent 0 ‘ 2R »«”Always up .
security, built-in 1 = to date




ntelligen
security, built-in

Windows Defender ATP for latest
protection against threats

Azure AD + Conditional Access
+ Information Protection for
policy options and hardening

Microsoft Intelligent Security
Graph for sharing security
signals

Lo

Microsoft 365 powered device

and'm

anage

U AlWays-up -
to date

.E‘ng‘&lé




A Intelligent
security, built-in

and manage

Azure Active Directory +
Intune for easier cloud-based
user and device management

Windows AutoPilot
for lowering costs via self-
service

FastTrack
for acceleration of adoption

L

Microsoft 365 powered device

U AIWaYS-up -
to date




Traditional deployment: THE OLD WAY

A

Time -3
SETTINGS POLICIES g
(A)ngls DRIVERS e &= == &
1. Build a custom image, 2. Deploy image to a new
gathering everything else computer, overwriting

that's necessary to deploy what was originally on it



Modern deployment: THE NEW WAY

1. Un-box and turn on 2. Transform with little or Device is ready for
off-the-shelf Windows PC no user interaction productive use



L

Microsoft 365 powered device

!Iways up
to date

Windows 10
and
Office 365 ProPlus
aligned update cadence
(2 times per year)

A Intelligent > Jito deploy LT : ro,eq:‘/
security, built-in and manage ”?:;IZ%/; entrﬁzgs” insights
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Microsoft 365 powered device

L.
roactive

insights

Windows Analytics:
- Upgrade Readiness
- Update Compliance*
- Device Health*

A Intelligent o | Y W Always-up

security, built-in and Manag@ to date

for insights into
upgrades/updates/health to
proactively diagnose and fix
issues

* In Preview



What is Windows Analytics?

suite of cloud-based services, built on top of Microsoft OMS Log Analytics

Upgrade Readiness

(Previously Upgrade Analytics)

Overview b Upgrade Readiness

PRLICATIONS

34«

Total applications

493

Appiications in need of

Tk 0 STEP 1: Identify

Computers upgraded

Total computers

@} impcirtant apps

ovREw couT MPORTAMCE

5K (62%)

459

Up to date

Windows 10 Version 1703

Click hese to pu
that are currently being protessed.

Plan upgrades by identifying and
resolving app and driver compatibility
blockers, and quickly see devices that

are ready to upgrade

Update Compliance

(In preview)

Overview Update Compliance (Preview)

OVERVIEW: TOTAL DEVICES 44,349 OVERALL QUALITY UPDATE STATUS
JUP-TODATE | NOT UP-TO-DATE

Windows 10

I UP-TO-DATE
2.9k
NOT UP-TO-DATE

1.5k

Quality Updates

Release info (3)

2%
21k
e

Qualicy Update

Feature Update AV Sigrawure

OSVERSION | UP-TO-DATE | NOTUP-TO-DATE [UPDATE FAILED]

05 Alerts Security Update Status In Windows 10, Quality Updates are cumulative and can

# of devices need attention || % of devices on btest contain both security and non-security fixes, Devices that 1703 35195 553 330]
for OS security update are Up-to-date have the latest Quality Update installed.
1607 7691 906[178]
o,
1.6K 96.7% 1511 1 30

Feature Update Status Important Terms

% of devices on latest

05 Update Alerts

# of devices with failed
+ Installed devices are devices that have completed

update feature update
installation for the given update.
1.4K 80.6% . When 3 device is count=d as In Progress or Deferred, it
has either begun the installation process for the given
Windows Defender AV Feature Update update or has been intentionally deferred or paused using

Status. Deployment
% of assessed devices with # of devices in progress or
insufficient protection scheduled for over next 7

0.5% 9= 11K

WU for Business Settings.

+ Devices that have Update Failed failed updating at some
point during the installation process of the given security
update,

« Ifadevice should be, in some way, progressing toward

Ensure update and antimalware
compliance with timely reports for all
your devices—even those on the road

Device Hea

(In preview)

Overview Device Health (Preview)

DEVICE RELIABILITY FREQUENTLY CRASHING DEVICES
224.3K |21.7K
DEVICES 'WITH CRASHES
220
WI— I- I- I- I-
B

N2 Jn2 kn2t kn2s ln2s Jn27 s

Device Reliability

More infs (3)

oevice CRASH COUNT
Overview

DESKTOP-UIQ1IHA 56—
These reports provide you with insights into OS kerel
crashes (blue screens) in your organization 5o that you ANDOKABYLAKET 575 e—
can take actions to reduce them.

DESKTOP-DON9L92 419 m—

BT-Cobalt 360 mm—
Frequently crashing devices

dboone-cobalt 321 m—
See which devices are crashing the most; flattening or
replacing outliers may help increase average device erichans-kbl 306 m—
reliabiliy. The chart at the top shows daily counts af
devices with at least one crash in the prior two weeks. The ENS-MACOMA 253w
lst at the bottom shows devices with the most crashes in
e st weck, psiylake 252 w—

KARTEL-SKYLAKE 167 mm
Driver-induced OS crashes CHRSUM-TEST 158 m-=

o Seeall.

Sme which diuers have caused the most devices o crash.

Reduce support costs by proactively
identifying and remediating top

DRIVER INDUCED OS CRASHES

Devices crashed by drivers

8k

DRIVER
igdkmd64sys
netwbw0Z.sys
nviddmkmsys
csizhostcontrollerdriversys
netwtwO4.sys
mrpciessaT.sys
iacameratd.sys
atikmdag.ys

intcdaudsys

dxgkmlsys

See all

end-user impacting issues

DEVICES CRASHED

2

R

937



Collaboration Partner Resources

Collaboration Practice Information

* Microsoft 365 Collaboration Partner Website
* Intro to the Collaboration Practice

» Digital Transformation

* Firstline Worker

Microsoft 365 Partner Playbooks
» Security and Compliance Playbook
» Powered Device Playbook

Sales and Marketing Materials

* Microsoft 365 Enterprise Partner Presentation
» Microsoft 365 Collaboration Sales Formula

» Microsoft 365 Partner Case Study Overview

TEI Studies

* The Business Opportunity For Microsoft 365
Collaboration Solutions For Microsoft Partners

Collaboration Products

» Office 365 Customer Deck
* Microsoft Teams Customer Deck
» SharePoint Customer Deck
» Skype for Business Customer Deck
* OneDrive Customer Deck
* Yammer Customer Deck
» Power Apps Customer Deck
* Flow Customer Deck
» StaffHub Customer Deck
* Project Customer Deck

Related Competencies

Available November 7, 2017

* Collaboration and Content Competency
» Communications Competency
* Cloud Productivity Competency

Training and Readiness

» Collaboration Course Catalog

* Ignite 2017 Session Recordings
* Partner University

* Microsoft Learning

Prepare for Competency Exams

» Collaboration and Content Learning Path
 Communications Learning Path

* Cloud Productivity Learning Path



https://products.office.com/en-us/business/explore-office-365-for-business
https://assets.microsoft.com/30-o365-e5-customer-overview-deck-smb.pptx
https://products.office.com/en-us/microsoft-teams/group-chat-software
https://assets.microsoft.com/microsoft-teams-customer-pitch-deck.pptx
https://products.office.com/en-us/sharepoint/collaboration
https://assets.microsoft.com/sharepoint-online-pitch-deck-and-technical.pptx
https://products.office.com/en-us/skype-for-business
https://assets.microsoft.com/31-s-sfb-cloud-pbx-with-o365-customer-training-deck.pptx
https://products.office.com/en-us/onedrive-for-business/online-cloud-storage
https://assets.microsoft.com/onedrive-for-business-pitch-deck.pptx
https://products.office.com/en-us/yammer/yammer-overview
https://assets.microsoft.com/yammer-pitch-deck.pptx
https://powerapps.microsoft.com/en-us/
https://assets.microsoft.com/powerapps-customer-presentation.pptx
https://powerapps.microsoft.com/en-us/
https://assets.microsoft.com/microsoft-flow-customer-presentation.pptx
https://staffhub.ms/what-it-is
https://assets.microsoft.com/microsoft-staffhub-customer-pitch-deck.pptx
https://products.office.com/en-us/project/project-and-portfolio-management-software
https://assets.microsoft.com/ppm-pitch-deck.pptx
https://partner.microsoft.com/en-us/membership/collaboration-and-content-competency
https://partner.microsoft.com/en-us/membership/communications-competency
https://partner.microsoft.com/en-us/membership/cloud-productivity-competency
https://assets.microsoft.com/collaboration-course-catalog.pptx
https://myignite.microsoft.com/videos
https://www.microsoft.com/en-us/learning/default.aspx
https://mspartnerlp.partner.microsoft.com/LearningPath/LearningPath/DLPaths?trackId=1622&rowId=2164
https://mspartnerlp.partner.microsoft.com/LearningPath/LearningPath/DLPaths?trackId=1623&rowId=2165
https://mspartnerlp.partner.microsoft.com/LearningPath/LearningPath/DLPaths?trackId=1613&rowId=2244
https://partners.office.com/collaboration
https://assets.microsoft.com/intro-to-the-collaboration-practice.pptx
https://partner.microsoft.com/en-us/business-opportunities/digital-transformation
https://products.office.com/en-us/business/enterprise-firstline-workers
https://o365pp.blob.core.windows.net/media/Microsoft 365 Security and Compliance Enterprise Partner Playbook.pptx
https://assets.microsoft.com/Microsoft-365-Powered-Device-Partner-Playbook-v1.pptx
https://assets.microsoft.com/Microsoft-365-Enterprise-Customer-Presentation.pptx
https://assets.microsoft.com/Microsoft-365-Collaboration-Sales-Formula.pptx
https://assets.microsoft.com/microsoft-365-collaboration-case-study-overview.pptx
https://aka.ms/forrestercollabteistudy

Thank You

QA



STYNMEX

=& Microsoft CLOUDSolv

Feedback has its rewards—win a $100
gift card

SYNNEX & Microsoft appreciate your Capture the Cloud participation. Please check
out the skype meeting chat window for the link to a short survey to complete for

your chance to win!

Terms & Conditions:

Winners selected at random & will be notified via email the following week -.
Winners required to submit a W9 form in order to claim prize ’

L4



https://synnexcorp-my.sharepoint.com/personal/tf_synnex_com/_layouts/15/guestaccess.aspx?guestaccesstoken=%2b1sOluoZyKCKmCY42FV3sY826EForVRXhkbwXDL/jq4%3d&docid=1_10b60062f2ded4a9da88d51d103863b1f&wdFormId={31FF4B67-8BAF-44DA-8E1B-4B5F936C7521}
https://synnexcorp-my.sharepoint.com/personal/tf_synnex_com/_layouts/15/guestaccess.aspx?guestaccesstoken=YY4HMAO2LR5XAml4G2dtd%2bYFsVKRwpa5Kn699I9RRjQ%3d&docid=1_1a4c250e41cb44fbaa36fcaa687108c8e&wdFormId={31FF4B67-8BAF-44DA-8E1B-4B5F936C7521}
https://synnexcorp-my.sharepoint.com/personal/tf_synnex_com/_layouts/15/guestaccess.aspx?guestaccesstoken=%2b1sOluoZyKCKmCY42FV3sY826EForVRXhkbwXDL/jq4%3d&docid=1_10b60062f2ded4a9da88d51d103863b1f&wdFormId={31FF4B67-8BAF-44DA-8E1B-4B5F936C7521}

STYNMEX

& Microsoft CLOUDSoOlv.
Appendix:

-« Microsoft Resellers Offers & Promotions: ’
* CSP Incentives \
« U.S. SMB Partner Insider Community <
» Microsoft 365 Enterprise

« SYNNEX Exclusive Resellers Offers & Promotions:

» Capture the Cloud Program Offerings
« CLOUDSolv Support Levels
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Effective

CSP Indirect Reseller Incentive iy i

June 30, 2018

© cioiii

Reward and support CSP Indirect Reseller « Active MPN membership

partners for driving the activation and « Attain one of the defined competencies by 12/31/2017
enablement of customers with Microsoft- « Valid Cloud Reseller Agreement

based Online Services.

9 Need to know

* Formerly known as CSP 2-Tier Reseller incentives

* FY18 incentive base rate maintained at 8%

* New global and local accelerators available. Incremental percentage points applied to Azure, Microsoft 365
(E3, E5), Dynamics, Office 365 E5, PSTN.

Accelerators

M365 E3 & E5 Dynamics Office 365 E5

8% base

5% 10% 5% 5% 20%
(All revenue)




Effective

Partner Eligibility for CSP Incentives L

June 30, 2018

New Competency Requirements in FY18

* To earn incentives for the first half of FY18, CSP Resellers
must attain one of 8 MPN competencies at the Silver or

Windows and Devices Silver or Gold
Gold level.
Enterprise Mobility Management Silver or Gold
. Competency status must be “active” on December 31, Cloud Customer Relationship Management Silver or Gold
2017 when FY18 H1 assessment occurs. Active status Cloud Productivity Silver or Gold
includes: Active Ea rnegl, Active Pre-Approved, Active Data Analytics S
Non-Compliant or Active Inherited. ,
Cloud Platform Silver or Gold
Small and Midmarket Cloud Solutions Silver or Gold

» Review specific requirements to attain Silver or Gold level
MPN Competency here Data Platform Silver or Gold
https://partner.microsoft.com/en-

US/membership/competencies

* NOTE: Being on the Managed Partner List (MPL) is no
longer required to participate in CSP incentives.

Resources

» Partner Incentives Portfolio: https://partner.microsoft.com/en-us/membership/partner-incentives
» Learn more about CSP: https://partner.microsoft.com/en-us/cloud-solution-provider



https://partner.microsoft.com/en-US/membership/competencies
https://partner.microsoft.com/en-us/membership/partner-incentives
https://partner.microsoft.com/en-us/cloud-solution-provider

GET ALL THE PARTNER
RESOURCES YOU NEED,

WITHOUT ALL THE
"DIGGING AROUND"

Cut the clutter and join the US SMB Partner Insider
Community today to get access to all the great resources
needed to be successful in the Microsoft ecosystem, without
all the digging around!

Get access to all of the following, and more:

* Your One Commercial Partner SMB Marketing team on a
monthly call. Join us the first Wednesday of every month
to learn more! https://aka.ms/InsiderCall

 Weekly Insider Newsletters

* Insider Partner Spotlight videos showcasing SMB partner
insights and best practices

* Key sales, marketing, and technical resources

* Exclusive Insider Access content —including the DEBUNKED
series where we bust common myths!

You can also stay connected wherever you are, whenever
you need:

Chat with InsiderJoe on Twitter

Connect with InsiderJoe on LinkedIn

Join the SMB partner Insider community Yammer group
Bookmark the SMB Partner Insider Community website

Register today at

and never miss a beat!



https://twitter.com/smbinsiderjoe
https://www.linkedin.com/in/us-smb-insider-joe
https://www.yammer.com/msuspartner/#/threads/inGroup?type=in_group&feedId=3559103
https://aka.ms/SMBInsider
https://aka.ms/smbinsider
https://aka.ms/InsiderCall
https://aka.ms/smbinsider

Microsoft 365 Enterprise

Office 365 Enterprise E3 Enterprise Mobility Windows 10 Enterprise E3
+ Security E3

Chat- centric workspace Identity & Access Management Advanced Endpoint Security
Teams Azure Active Directory Premium P1 Credential Guard, Device Guard

Email & Calendar Managed Mobile Productivity Designed For Modern IT

Outlook Microsoft Intune Azure AD Join, Dynamic Management
Voice, Video & Meetings Information Protection More Productive

Skype for Business Azure Information Protection Premium P1 Windows Ink, Cortana at Work
Co-creating content Identity Driven Security Powerful, Modern devices

Office ProPlus Microsoft Advanced Threat Analytics Innovative designs,, new in class devices

Sites & Content management
SharePoint and OneDrive

Analytics
Delve

Security & Compliance
Data Loss Prevention



SYNNEX Exclusive Resellers »\ ’

Offers & Promotions —
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4
Capture the Cloud Program

Capture the Cloud is a SYNNEX exclusive program, designed to educate and support partners as
they deepen their understanding of Microsoft cloud services and accelerate their cloud practices.

aka.ms/SYNNEXCTC

= »

Live and on-demand Transformation Marketing development
product webinars > workshops and office packages >
hours >



https://aka.ms/SYNNEXCTC
http://resources.synnexcorp.com/capture-the-cloud-webinar.html
http://resources.synnexcorp.com/Business-Transformation-Index.html
http://resources.synnexcorp.com/mdf.html

=& Microsoft

Transform and break through
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Capture the Cloud

SYNMNEX

CLOUDSOolv.

Business Transformation Workshops + Office Hours

CORE WORKSHOPS TRAMSFORM

N r
_ i) A S S —~— =
bk yenur buminesss cloud-ready _l/ A 2 r =

Business Transformation Workshops — To help partners learn, grow, and thrive in the competitive
cloud services market and meet customers’ ever-changing needs, SYNNEX and the Alliance for
Channel Success have partners to offer a series of 9 on-demand workshops (Core & Elective)

Office Hours & Topic Review — As a continuation of the business transformation workshops,

office hours offer more regular, live continued support in a more relaxed environment, run by the

ELECTIVE WORKSHOPS BREAK THROUGH

(HAPTER Optimizne your doud practios

Understand dioud challenges and

opportunities Upsell, cross-sell and prebundie solutions
P e, S skl e e e b v s sl ke e i - ::4:..-.-.,....-... ---------- e
e e e, W e e e s sl NN~ Ly b P e IT Ay 3
CEAFTEE 3

Idertify your target market

Al sl e El ] T T B A s i g g e

n Increase Office 365 and Azure consumgption

ey s

CHAFTEE 3

Rewisit your value propositions

T e L ol L LT i L P

- . g W
Make your practice more valuable and
successful

CEAFTEE 4 “ -

Eniow your competitive differertiztors

o1 i o v sl el s s s ey v, B s ~ Sell 3

e T

Alliance for Channel Success and Nurture Marketing

Exclusive Support Available
for CTC Partners:

CTC Tier-2 & -3 Partners:

* Access to on-demand business
transformation workshops +
office hours support

CTC Tier-1 Partners (In addition to all
Tier-2 & Tier-3 benefits):

* One-on-one Skype consultation
support for cloud business
acceleration to increase end
customer demand generation
and profitability

=& Microsoft Q"ﬂ".\ffx
C TC TO pic R eVi eW & Register for the office hours you would
Office Hours

Alliznce for Channel Success have partnerad to offer regularly occuring office hours
for all Capture the Cloud Partners’ continued support. Chedk out the below
schadule of Alliance Office Hours offarings to see if ona of thass topics is of
particular interest to you and register individually or for the entire office hours
saries.

There will alsa be time available for open forum, <o please feel free to join thesa
office hours to address any of your latest doud practice questions regardless of the
+opic. We look forward to supporting your continued business transformaticn!

September 28
L doud and

October 5
Identify your target market

October 19
Revisit your valus propastions

November 2
Knaw your comptitive differentiators

MNovember 16
Upsell, cross sell and prebundled solutions:

L
Use revenue marketing to convert prospects

December 14
Increase Office 365 and Azure consumption

December 28
Make your practice mor valuable and successful



http://resources.synnexcorp.com/CTC-Alliance-Office-Hours.html
http://resources.synnexcorp.com/Business-Transformation-Index.html
http://resources.synnexcorp.com/Business-Transformation-Index.html

=& Microsoft

Capture the Cloud

Marketing Development Packages

PRODUCT WESINARS BLISMESS TRANSFORMATION WORKSHOPS MAREETING DEVELOPMENT FUNDS

Submit your request below

Demand Generation
& Marketing
Development

About the packages

SYMNEX has worked with Microsoft Supplier Murture Marketing to develop demand
‘genaration and market development packages that align with the approved MDF
activities. We believe that thase padkages will help to accelerate existing initiatives
and launch new ones.

The packages should be used as a guideline. Programs can be combined,
expanded, or custom developad to meet your specific needs and goals. In fact,
integrated campaigns are oftan the most effective. Combining an email campaign
with a social initiative and timely follow-up calls can produce gualified opportunities
and nurture contacts for the future.

How these packages and the business transformation workshops will help
with your overall Microsoft marketing initiatives

A5 a Microsoft C5F, you are keenly aware that your business and your buyers’
busineszes have changed dramatically in recent years. Wi encourage you to =ke
watch the business transformation on-demand videos and attend the office hours
as they will have a positive impact on your business and marketing inftiatives.

== Microsoft

CTC Tier-1 Exclusive MDF Packages

SYNNEX Capture the Cloud Tier-1 MDF packages (limited to the first 30 CTC Tier-1 partners on a first come, first served
basis) — Marketing options made available exclusively for top tier CTC partners to select any one package (includes
equivalent marketing activities valued at $5,000.00) per half, to be funded by the SYNNEX Microsoft team:

. 4-Step Nurture Email Content with Graphic Design
. Sales Surrogates™ Tele-Nurturing Program

- Database Cleanse & Augmentation

- Webinar Support

« Direct Mail Marketing

. Infographic

- Print Advertising Package

- LinkedIn Starter Kit

H Download for additional details on available MDF packages

H Download for Nurture Marketing Sales SurrogatesM brochure:

28 Microsoft

SYNMNEX

CLOUDSOolv.

SYNNEX has worked with Microsoft Supplier

Nurture Marketing to develop demand generation
and market development packages that align with
the approved MDF activities. We believe that these
packages will help to accelerate existing initiatives

and launch new ones.

Marketing Development Opportunities
Provided by Nurture Marketing

Discounted marketing activities available to all registered SYNNEX Capture the Cloud partners (Tier-1, Tier-2, & Tier-3) —
various marketing development offerings for CTC partners to elect to initiate incrementally, working directly with the
Nurture Marketing group:

- Print Advartising (Mewspapar, Magazing, Infographic, stc)
- Infographic

Coinnx

Newly launched marketing
development offerings:

 CTC Tier-1 Exclusive MDF

Packages — marketing activity

options funded by the SYNNEX

Microsoft team (1-per half, valued at
$5K each).

R o + Additional Marketing

+ Webinar oga canbe used to

Sign up + Print Advertising Package

« Digital Advertising (Website Advertiing. Display Advertising. Soc:

- Case Study with Sacil Posts
- Paid Digital Advenising Cosching Sessicn
Terms & Conditions: - Google Adwords
= Direct Mail, Emal, & SMS (Email Nurure Campaigns)

Partrer MDF is subject to availabilty ~ First come, fist served | Available to 1

equivalent marketing activities valued at $5,000.00) per half | MDF for MSFT + Direct Mail Marketing

activitas are eligible t execute anytime between 7/1/2017-12/22/2017 | Fora * 2-Step or 4-Step Nurture Email Cantent with Graphic Cesign
~ Search Engine Optimization (SEC}

stamped email by 12/22/2017 - No Exceptions
* Website Analysis & Report: Keyword Ressarch & Recommendations
- Basic or Advanced Wahsita SEG

CTC Tier-1 Exclusive
MDF Packages — valued
at $5,000 each

Leamn more

SYMNMEX Capture the Cloud Tier-1 MDF options
(limited to the first 30 partners on a first come, first
served basis) — Modem Marketing packages made

available exclusively for Tier-1 CTC partners to select
any one package (includes equivalent marketing
activities valued at $5,000.00) per half.

Capture the Cloud Tier-1 Exclusive MDF Packages ~ U
valued at §5,000.00 each

+ 90-Second Animated Video

e Development Opportunities -
NS, available to all CTC partners (Tier-1, -
e 2, & -3), discounted pricing for new
incremental marketing development
offerings from Nurture Marketing.

Discounted Marketing
Development Options
Provided by Nurture
Marketing

Leamn more

Marketing opportunities available to all registered
SYNMNEX Capture the Cloud partners (Tier-1, Tier-2, &
Tier-3) — Discounted pricing on various marketing

development offerings for CTC partners to elect to JEll Dot POF for ackitiono ot cn acketin desleprment cppocturities
initiate incrementally, working directly with the

Murture Marketing group.

[ I e ——

Terms & Conditions:

At ol st CTC priress (Tier-1, T2, & Tir-3) - Discoursed priing § porters wih to make an incesretaldovestrent far aukbtioral morfsting
" e | - i, execuion, ol peyment | Subject mevoitalty - First come, it sened

Al

A


http://resources.synnexcorp.com/mdf.html
http://resources.synnexcorp.com/CTC-Tier-1-MDF.html
http://resources.synnexcorp.com/CTC-Marketing-Development.html

== Microsoft CLOUDSolv Total Care Support CLOUDSO/v
Office 365 IT Admin Services

Are you selling Microsoft CSP products and struggling to provide the mandated services? Let us do the heavy lifting, so you can focus on your business.
Here's what we can do for you:

CLOUDSolv Total Care Support CLOUDSolv Partner Supported

Whatis the discount? 6% off MSRP of 365/Support Bundle 16% off MSRP and 18% off for Capture the Cloud Tier 1 Partners

?
Who owns end user support? CLOUDSolv supports your end user You do!

When is support available? 2417 Tier 1, 2, & 3 support provided to End User (IT Admin) You're the first contact for your end gso?; S‘UUM:pV;IrI':; back you up with 24/7 CLOUDSolv

Whatis the contact method for

support? Phone, email, and online management portal As defined by partner to end user

Can the end user manage their own -
. - 9 vzl G e MU I S EE e (i (20 L e e Yes - you can grant the end user access to the End User management dashboard
licenses? dashboard

Who provides presales licensing, portal,

and technical support? You do and we'll be there to provide assistance when needed You do and we'll be there to provide assistance when needed

‘U\{ho manages the escalation to We will while keeping you updated on the progress You do through your Microso_ft Partner Center. We will be behind the scenes
Microsoft? assisting to close the case.

Are helpdesk support options available? Available as an add-on through CLOUDSolv You can offerthem yourself or purchase from SYNNEX

Who provides migration services? You do, or we have migration options available upon request You do, or we have migration options available upon request

: : You can use your own Signature, Advanced, or Premier supportplans. You can
What type of supportis provided b
- typ PP P y Advanced Support also take advantage of our Advanced Support plan throguh Microsoft (when we
Microsoft?
escalate a supportrequestto MSFT).

Is technical support located in the

I
United States? YES! No

Is Technical support white labeled? No. Your end users will be greeted with "CLOUDSolv support" It's your support!

What are the SLA’s?
Response times reducedby half! Please see T&C's for details Your SLA's come first! Please refertothe CSP Terms & Conditions

*See CSP Terms & Conditions for full support details.



http://www.synnexcorp.com/us/cloudsolv

